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MONCLER S.P.A.: THE BOARD OF DIRECTORS APPROVED
THE DRAFT CONSOLIDATED RESULTS FOR THE FINANCIAL YEAR ENDED 31 DECEMBER 2019

DOUBLE-DIGIT GROWTH CONTINUES IN ALL REGIONS AND DISTRIBUTION CHANNELS
WITH STRONGER ECONOMIC AND FINANCIAL INDICATORS.
REVENUES AT EURO 1,628 MILLION (+13% AT CONSTANT CURRENCY RATES)
EBIT AT EURO 475 MILLION (UP 15%). NET CASH AT EURO 663 MILLION

Jonsolidated Revenues: 1,627. illion euros, up 13% at constant exchange rates anc ) 15% a
T ( lidated Revenues: 1,627.7 million eu up 13% at constant hang t nd up 15% at
current exchange rates, compared to 1,420.1 million euros in 2018

1 Retail Comp-Store Sales Growth: +7%

1 EBITDA Adjusted’: 574.8 million euros compared to 500.2 million euros in 2018; EBITDA margin of
35.3%

1 EBIT: 475.4 million euros compared to 414.1 million euros in 2018; EBIT margin of 29.2%. Under
application of IFRS 16, EBIT is equal to 491.8 million euros with a 30.2% margin

1 Net Income, Group share: 361.5 million euros, with a margin of 22.2%, up 9% compared to 332.4
million euros in 2018 (+16% normalising the Patent Box tax relief). Under application of IFRS 16,
g .
net income is equal to 358.7 million euros with a 22.0% margin
1 Net Cash Position: 662.6 million euros at 31 December 2019 compared to 450.1 million euros at 31

December 2018. Under application of IFRS 16, net financial position is equal to 23.4 million euros
of debt.

1 Proposed dividend 0.535 euros per share, equal to 138.8 million euros of total dividends®
b
1 Consolidaied Non-Financial Statement for Fiscal Year 2019 preliminary results approved

71 Extraordinary Shareholders’ Meeting called on 16 March 2020 and powers granted to the Chairman
to call the Ordinary and Extraordinary Shareholders’ Meeting on 22 April 2020

" This note applies to all pages: all data excluding IFRS 16 impacts, if not otherwise stated: rounded figures to the first decimal
place.
? Before non-cash costs related to stock-based compensation.
¥ Considering 252,309,721 shares, equal to total shares issued at 31 December 2019 net of treasury shares.
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Remo Ruffini, Chairman and CEO of Moncler, commented: "2019 was another extraordinary year. Revenues
grew by 15% at current exchange rates, exceeding 1.6 billion euros, with an EBITDA margin above 35%. while
net cash reached 663 million euros. These are important achievements, which have also been reached due to an
organisation that has become more agile, flexible and efficient in the past years.

We live in a world of constant and rapid change, which therefore is ever more volatile and uncertain. In these
days, we stand with our colleagues and with all the people of China who are faced with a challenging situation,
for which significant and urgent measures have been taken. I believe that it is exactly in these moments that
companies must demonstrate the value of their capacity to promptly react to the changing circumstances. All of

this requires commitment, skill, {lexibility and, above all, vision.

Mongcler is an ever-evolving company; we never halt while always remaining true to ourselves. We must continue
on this journey, also with the courage to go off the beaten and safe tracks, knowing that the path may change
suddenly.

Moncler Genius has, without doubt, impacted how we work. We must follow this path drawing on the strengths
of our shareholders, who have always been by our side. But above all, we must draw on the collective strengths of
our 4,000 employees, who every day and in every corner of the world, at every level, prove to me that Moncler is
unique "
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Starting from 1 January 2019 [FRS 106 required companies to recognise in their accounts the right-to-use of leased
assets” and the related liability corresponding to the obligation to make lease payments. Assets and liabilities
arising from leases are measured on a present value basis. Considering that 2019 is the first year of implementation
of this accounting principle, full year results are commented excluding the impact of [IFRS 16 in order to maintain
a consistent basis for comparison with the corresponding period in 2018. IFull year results including the impact of

the new IFRS 16 accounting principle can be found at the end of the document.

S

Milan, 10 February 2020 — The Board of Directors of Moncler S.p.A., which met today, has examined and

approved the draft consolidated results for the Financial Year ended 31 December 2019.

Consolidated Revenues Analysis

In 2019 Moncler recorded revenues of 1,627.7 million euros, compared to revenues of 1,420.1 million euros in
2018, an increase of 13% at constant exchange rates and of 15% at current exchange rates. Strong growth
continued also in Q4 2018. Revenues for the last quarter of the year rose by 13% at constant exchange rates and

h\ 1()(%) at current (‘,X(',llH,llg(‘, rates, (l(§S|)il(‘, external events illll)(‘l(fl(‘,(l the [)(EI'['()I'IllH,ll(T(‘, in some iIll[)()l'lH,Ill markets.

* As defined in the IFRS 16 accounting principle published by IASB on 13 January 2016 and adopted by the European
Union on 9 November 2017.



Revenues by Region

Fiscal Year 2019 Fiscal Year 2018 YoY growth %
aw/o0) % @000 % et
Italy 184,989 11.4% 167.820 11.5% +10% +10%
EMEA (excl.laly) 463,530 28.5% 407,632 28.7% +14% +14%
Asia and Rest of the World 715,244 43.9% 616,138 43.4% +16% +13%
Americas 263,942 16.2% 228,485 16.1% +16% +11%
Total Revenues 1.627,704 100.0% 1,420,074  100.0% +15% +13%

In Ltaly revenues rose 10% at constant exchange rates, in acceleration in the fourth quarter (+21%), largely driven

by the DOS and the e-commerce strong performance.
) g1

In EMEA, revenues grew 14% at constant and current exchange rates with double-digit growth in both channels.
Q4 2019 registered a strong acceleration (+19%) also supported by the tourists inflows in the Region. 'Y 2019

performance has been driven by United Kingdom, Germany and France.

In Asia and Rest of the World revenues increased 13% at constant exchange rates and 16% at current exchange
rates (+9% at constant exchange rates in Q4). Mainland China continued to lead the growth in the Region followed
by Korea, both in acceleration in Q4. Japan’s market has also been positive, notwithstanding the forecasted slow-
down of the last three months, driven by the VAT increase in October. Continued the negative performance in

Hong Kong SAR influenced by the events started in July and by the decrease in tourists flows.

In the Americas revenues grew 11% at constant exchange rates and 16% at current exchange rates (+11% at

constant exchange rates in Q4), with very good results in all markets and in both channels.

Revenues by Distribution Channel

Fiscal Year 2019 Iiscal Year 2018 YoY growth %
(Furo/000) K (Furo/000) K (\111::1;:1111(: :(1: (X(‘l:jl 1:;)(Il:t:ltltl :
Retail 1,256,918 77.2% 1,086,452 76.5% +16% +13%
Wholesale 370,787 22.5% 333,622 23.5% +11% +10%
Total Revenues 1,627,704 100.0% 1,420,074  100.0% +15% +13%

In 2019, revenues from the retail distribution channel reached 1.256.9 million euros compared to 1,086.5
million euros in 2018, representing an increase of 13% at constant exchange rates, thanks to an excellent organic

growth and to a further development of the network of mono-brand retail stores (DOS).
In 2019, the Group achieved Comparable Store Sales Growth® of 7%.

The wholesale channel recorded revenues of 370.8 million euros compared to 333.6 million euros in 2018, an
increase of 10% at constant exchange rates, driven by the expansion of the wholesale mono-brand stores network,

including the airport locations, and by the e-tailers.

*> Comparable Store Sales Growth is based on sales growth in DOS (excluding factory outlets) which have been opened for at
least 52 weeks and in the online store; stores that have been extended and/or relocated are excluded from the calculation.
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Mono-brand Stores Distribution Network

At 31 December 2019, Moncler’s mono-brand distribution network consisted of 209 retail directly operated
stores (DOS), an increase of 16 units compared to 31 December 2018 of which 10 in Q4; and of 64 wholesale
stores (shop-in-shops, SiS), an increase of 9 units compared to 31 December 2018, of which 2 opened in the

fourth quarter.

Net Openings

31/12/2019 30/09/2019 31/12/2018 Y 2019

Retail mono-brand stores 209 199 193 16
Italy 19 19 20 (1)
EMEA (excl. Italy) 50 54 55 1

Asia and Rest of the World 104 97 91 13
Americas 30 29 27 3
Wholesale mono-brand stores 64 62 55 9

Analysis of Consolidated Operating and Net Resulis

In 2019 Moncler’s consolidated gross margin reached 1,265.0 million euros, equivalent to 77.7% of revenues
compared to 77.4% in 2018. This improvement is mainly attributable to the retail channel’s growth. Consolidated

gross margin, under application of IFRS 16, was equal to 1,265.3 million euros, or 77.7% of revenues.

Selling expenses were 498.5 million euros, or 30.6% of revenues compared to 30.2% in 2018, including 254.8
million euros for rents (216.2 million euros in 2018). General and administrative expenses were 148.5 million
euros, equal to 9.1% of revenues, substantially in line with 9.0% of 'Y 2018. The trend in these costs reflects the

Marketing

willingness of the management to invest in know-how and processes to face future challenges.

expenses were 113.2 million euros, representing 7.0% of revenues in line with 'Y 2018.

Adjusted EBITDA® rose to 574.8 million euros, compared to 500.2 million euros in 2018, resulting in an

EBITDA margin of 35.3%, further improving from 35.2% in 2018.

Depreciation and amortisation rose to 70.0 million euros, an increase of 24% compared to 56.5 million euros,
representing 4.3% of revenues, compared to 4.0% in 'Y 2018, as an effect of the increased investments of the

period.

Stock-based compensation costs include non-cash costs related to the performance shares plans and were equal

to 29.4 million euros, in line with 29.6 million euros in 2018.

EBIT was 475.4 million euros, an increase of 15% compared to 414.1 million euros in 2018, representing an
EBIT margin of 29.2% in line with F'Y 2018. Under application of IFRS 16, EBIT was equal to 491.8 million

euros, equivalent to 30.2% of revenues.

® Before non-cash costs related to stock-based compensation.
4



In 2019 interest expenses were equal to 0.9 million euros, compared to 1.9 million euros in 2018. These results

include 0.5 million euros of forex losses (1.3 million euros in 2018).

Tax rate was 23.8% in 2019, compared to 19.3% in the previous fiscal year when tax rate was positively influenced

by a one-off tax benefit related to the Industries S.p.A. Patent Box accrued in 2015-2017 and accounted in 2018.

In 2019 Net Income, Group share was 361.5 million euros, equivalent to 22,2_
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