
68 YEARS OF UNIQUE HERITAGE

STONE ISLAND JOINS MONCLER
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Stone Island features clear success factors, highly complementary to Moncler

VALUES AND PURPOSE

PUSH FOR HIGHER PEAKS BRING OTHER VOICES IN EMBRACE CRAZY KEEP WARM PLAN BEYOND TOMORROW

EMBRACE THE EXTRAORDINARY AND DISCOVER THE GENIUS WITHIN

HISTORY

1952 
The company is founded  

in Monestier-de-Clermont, 
near Grenoble (France)

2018 
Moncler launches a new creative 

project Moncler Genius—One House 
Different Voices

Moncler creates 
the first nylon jacket 

1954

’50 – ’60 
Moncler supplies products  

for important expeditions and  
for the Winter Olympic Games 

Moncler brand is acquired  
by Remo Ruffini 

2003

2013 
Moncler is listed on  

the Milan Stock Exchange

Moncler’s revenues  
surpassed 1bn euros 

2016

Moncler launches  
its directly managed  

e-commerce site in Korea 
2019

2020 
Stone Island joins Moncler

BUSINESS OUTLOOK AND STRATEGY

2021 will be the year in which Stone Island joins Moncler, an important moment in the history and for the strategy of the Group. 2021 will be also the second year of the Covid-19 pandemic, a 
year in which the virus will probably continue to affect global economies and demand for luxury goods. In fact it is likely, also given the uncertainty for the vaccination timeline, that 
the measures to limit the spread of the virus could remain in place for a good part of the year with possible negative impacts both on local traffic and, above all, on tourists flows. 
The Group will continue to work to maintain an agile, flexible and reactive organisational structure, pursuing the implementation of the following four strategic lines and with a 
great focus on the integration of Stone Island in Moncler.

CONSOLIDATION IN THE “NEW LUXURY” STRENGTHENING OF THE DIGITAL CULTURE

INTERNATIONAL DEVELOPMENT, CONSOLIDATION  
AND DIRECT CONTROL OF “CORE” MARKETS SUSTAINABLE BUSINESS DEVELOPMENT
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MONCLER IS READY TO CONSOLIDATE IN THE NEW LUXURY

Revenues (Eur M)

+21%  
2003-2020 CAGR
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2003–2007 
5 years of re-engineering

2008–2017 
10 years of expansion

2018–2019 
Digital

2020 and beyond 
“New luxury”

Gammes, new categories
Icon products, outerwear

GENIUS
GENIUS contamination

PRODUCT

Retail development
Wholesale enhancement

Omnichannel
Strenghten omnichannel

DISTRIBUTION

New Nationalities
New high-end segments

New attitudes
One client vision

CLIENT

Tailored/CRM communication
Traditional media

Digital
Integrated platform

COMMUNICATION

M&A Stone Island



68 YEARS OF UNIQUE HERITAGE

investor.relations@moncler.com• Tuesday, 27 July 2021 
H1 2021 Financial Results 

• Thursday, 28 October 2021 
9M 2021 Interim Management Statement 

INVESTOR RELATIONS CONTACTSFINANCIAL CALENDARSHAREHOLDING

Treasury shares 
Market

1.6% 
55.2%

Ruffini Partecipazioni S.r.l. 
Morgan Stanley 
Blackrock Inc. 
Capital Research and Mgmt Company 
Invesco Limited 
Rivetex S.r.l. 
Temasek Holding (Private) Limited

18.2% 
7.5% 
4.9% 
4.8% 
2.8% 
2.8% 
2.2%

Q1 2021 REVENUE ANALYSIS

(*) Including IFRS 16 impacts; (**) As of 31 December 2020 the Group accounted lease liabilities for 640.3 million euros compared to 639.2 million euros as of 31 December 2019

2015—2020 FINANCIAL RESULTS: KEY HIGHLIGHTS
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CORPORATE GOVERNANCE: LATEST KEY HIGHLIGHTS

Rivetti family and Temasek entered into Moncler 
shareholding 
Moncler EGM on 25 March 2021 approved  
the capital increase reserved to the shareholders  
of Sportswear Company, owner of the Stone 
Island brand

Appointment of Carlo Rivetti as new Director 
Carlo Rivetti, Sportswear Company Chairman and 
CEO, appointed as new Director of Moncler (22 April 
AGM) and as Key Manager of Moncler Group

Amendments to the By-laws 
On 25 March certain amendments to the By-laws 
have been approved to strengthen and consolidate 
Moncler’s governance: 
• Independent directors to represent majority 
• Deletion of EGM special quorum 
• Variable number of Directors (9-15)

SUSTAINABILITY: FY 2020 KEY HIGHLIGHTS

1ST Born to Protect range of jackets made from 
100% sustainable materials 

100% of outerwear manufacturers audited on 
ethical aspects in 2018-2020

50% of electricity derived from renewable sources 
at own sites worldwide 

99% of stores with LED lighting 

-21% plastic used in packaging compared with 2019 

56% women in management

122,000 hours of training 

100% of employees covered by OHSAS 45001 
health and safety certification 

5.5 millions euro invested in local communities 

Diversity and Inclusion Council established worldwide


